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Storyboard & Mid Presentation

Monday                 Tuesday                 Wednesday              Thursday                 Friday       

Week 2
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Storyboards
https://image.slidesharecdn.com/uxinanutshellv3-yingjiang-150320183711-conversion-gate01/95/ux-in-a-nutshell-24-638.jpg?cb=1426878455



Agenda Day 6

09:15 - 09:45   Storyboarding Intro

09:45 - 11:30   Storyboarding Exercise

11:45 - 12:30   Storyboard Presentation I

13:00 - 14:00   Lunch Break

14:00 - 14:30   Storyboard Presentation II

14:30- 15:30   Concept Refinement 

15:30 - 16:30   Video Prototyping

16:30- 17:00   Shot-List Preparation
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The Challenge:



https://image.slidesharecdn.com/uxsketchingworkshop-130820172011-phpapp01/95/user-experience-sketching-for-lean-and-agile-teams-10-638.jpg?cb=1395049061



Holistic

User

Technology

Zoomed Out vs. Zoomed In



https://marcabraham.files.wordpress.com/2013/11/time-fidelity.png



Solution: Methods from 
Movie-making….



http://cdn.artofthetitle.com/assets/resized/sm/upload/tr/cy/na/tv/sp_Board_Example-0-1280-0-1024.jpg



http://demo.eddycrosby.com/wp-content/uploads/2010/12/storyboard01.jpg



http://akvis.com/img/examples/sketch/create-storyboard/ready-storyboard.jpg



…. in Current UX Practice



Storyboards

What? 
Storyboards are the basis to understand  

a solution within the world of your users.  
It adds real-world contexts that involve 

place, people, and other potentially 
informative ambient artefacts to an 
identified process of your solution. 



Storyboards

Why? 
Storyboards enable to learn about 

unexpected things, and embedding that 
context into your design efforts helps  

keep them grounded in the reality  
of the users’ lives. 

Further it lets you focus on the core 
aspects of a process.



Examples:



http://antonioux.com/wp-content/uploads/2016/05/misc_mosaic01.jpg



http://freshpractices.com/wp-content/uploads/2016/06/storyboards03.jpg



https://s-media-cache-ak0.pinimg.com/originals/d7/46/6d/d7466d069598c8101f90f44c0117123a.png





Storyboards

Guidelines 
Be simple! Use your Storyboard as a basis 

and sketch out six key aspects (frames)  
you need to show.  

Communicate what your idea is about. 
Focus on one or two core solutions and tell 
your audience about the impact your idea 

has and when it will be used best.



BREAKOUT SESSION 
09:45-11:30 
prepare 1 Storyboard in Split-
Teams and send Slides  
(one frame per slide) to  
hanna.schneider@ifi.lmu.de 
(no later than 11:30) 

Suffix: team10A-storyboard.pdf



11:45-14:00 Mid Review 
(Storyboard Presentation I+II) 

2-3 Minutes + Q&A  
6 Keyframe Storyboard  

(all effects allowed) 



De Bono‘s 6 Thinking Hats let team members slide into specific roles


